Special Note: How To Read + Use This Presentation

This presentation includes the original slides from Rohit Bhargava’s keynote session at SXSW Austin on March 8, 2024. It is

in the visual story-based format Rohit uses for his keynotes and workshops.

Please share with credit!

Unlike many other speakers, Rohit shares his slides because he wants his ideas to
travel. If you have received access to these, please be kind and share these slides in
their original form with the Non-Obvious branding intact and offer credit back to
Rohit when you share. Not only is it good karma, but your mom will be proud of you.
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Contact Rohit:

rohit@nonobviouscompany.com

ABOUT ROHIT:

Rohit Bhargava is a trend curator, marketing expert, storyteller and the

#1 WSJ best-selling author of ten books on marketing, trends and the future.
After spending 15 years leading brand strategy at two of the most respected
marketing agencies in the world (Ogilvy and Leo Burnett) and spending 5
years living and working from Sydney, Rohit left the corporate world to

become an entrepreneur and is currently the founder of two successful

companies. He teaches marketing and storytelling at Georgetown v . WHAT
KR o . . OTHERS
University and has been invited to speak in 32 countries around MISS

the world as an entertaining, humble and always non-boring

keynote speaker on trends and the future.

COMING
SEPTEMBER 2024!

To check availability, contact Renee Strom - renee(@nonobvious.com | +1612 2814517

Watch Rohit’s New Speaking Trailer video at www.rohitbhargava.com/speaking
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What can | do for you?
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OBVIOUS THINKING IS ...
the inability to imagine
something different, think
bigger, be open minded, or
shift your perspective.



HUMAN

PROBLEMS
MADE WORSE BY

OBVIOUS
THINKINC




THE RISE OF
LONELINESS &
ANXIETY ...

N



OBVIOUS THINKING LEADS 1O ...

FEELINGS OF
ISOLATION AND
LOST OPTIMISM
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NOISE & CHOICE
OVERLOAD




OBVIOUS THINKING LEADS 1O ...

AN INABILITYTO
PAY ATTENTION TO
WHAT MATTERS
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My New Roommate Moved In, and | Dld
Something Very Creepy. | Can’t Stop
Thinking About It.
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AROUND THE WEB

Co-Stars Who Ended Up The Photographor Was Only Vintage Photos No Longer
Getting Married Doing His Job Censored

MDRN Today Livestly Investing Fuel

She's No Longer An Actor, Luckily, He Still Earns From Alyssa Milano Is Turning 50.
And Now We Know Why Reruns. Here's How Much This Is Her Now

MDRN Today Hero Investing MDRNToday

if You Can Qualify For Any Remember Stallone Former Stars That Now Just
Credit Card, These Are The Daughter? Try Not To Gasp Make Ends Meet

Top 6 When You See Her Now MORNToday

Nerd Wallet Kale And Cardio
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THE MODERN
BELIEVABILITY
CRISIS




QBVIOUS THINKING LEADS Q) .

AN UNWILLINGNESS
TO TRUST ANYONE
OR ANYTHING
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IMAGE?




ALL EXAMPLE VIDEOS
UPSCALED 4K




BREAKING NEWS
TODAY IS THURSDAY; YESTERDAY WAS WEDNESDAY




THE DATA SAYS ...
827 OF STATISTICS






LACK OF PURPOSE
& MOTIVATION
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QBVIOUS THINKING LEADS Q) .

AN INABILITYTO
IMAGINE A BETTER
LIFE OR WORK
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Adam Grant (He/Him) « [fii] - Following

Organizational psychologist at Wharton, #1 NYT bestselling aut
3w *

Adam Grant @
What's the worst career advice you've
ever received?



Adam Grant (He/Him) « [l + Following
Organizational psychologist at Wharton, #1 NYT bestselling aut

- ®
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ever received?

Monica Lewinsky (she/her) @
@MonicalLewinsky

Adam Grant @
What’s the worst career advice you've

an internship at the white house will be
ON . £
Sevious amazing on your resume. &
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Pyramid of Quiet Quitting

Lack of
Communication
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valved Lack of
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Jason Kaplan




Bl “A bullshit job is ... so

completely pointless ...
that even the employee
cannot justify its
existence.”’










UNCONSCIOUS BIAS
& LOW EMPATHY
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QBVIOUS THINKING LEADS Q) .

MISUNDERSTANDING
AND A LACK OF
BELONGING

Vo
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Replying to @gathara

#BREAKING Local reporter says youth militia roaming
streets of beleaguered US capital, Washington DC, and
terrorising residents, are worrying reminders of the
deeply divided, politically unstable, debt-ridden
country's potential for savage ethnic violence.
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Obvious thinking

leads to a general

failure of imagination.
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HOW WE WiLL LIVE,
WORK AND THRIVE IN
THE NEXT DECADE

: ly future we can make
is the one we can imagine.
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The world

needs more
non-obvious

WHAT ¥ . e
M thinking.

MISS

ROHIT BHARGAVA AND BEN DUPONT
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SPEED READER

| AM A SPEED
UNDERSTANDER

- [saac Asimov
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The people who

understand people

always win.
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NON-OBVIOUS
THINKING ...




#]1
CREATE SPACE
FOR NEW IDEAS
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PRACTICE MENTAL
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ACTUALLY BE AN ALLY
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You were
interrupted by a man
about




CREATE SPACE

MO\ MAKE OASIS MOMENTS
\# ¥/ PRACTICE TIME TRAVEL
ACTUALLY BE AN ALLY
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UNCOVER INSIGHTS
BY OBSERVING
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SLEK UNFAMILIAR STORIES
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SIX

THE MUSICAL




SPOTLIGHT NEW TRUTHS

Get an Airbnb that's friendly
for everyone

Get an Airbnb, and get a : Get an Airbnb, and get more
place to yourself space

Some trips are better in an Airbnb.
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3.8 Billion

SKETCHES ; Ly
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NOTICE LONG SHIFTS Search: “fatherhood”



UNCOVER INSIGHTS
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#3
FIND THE FOCUS
WITH CURATION
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#dalle #dalle2 #aiart #aiartwork










FLEVATE WITH MEANING






The Non-Obvious

“|magine the Future” |tinerary

A CURATED ITINERARY TO EXPERIENCES AT SXSW THAT MELP YOU
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SEE HOW THE FUTURE WILL UNFOLD AND GET READY FOR IT.

FRIDAY - MARCH 8, 2024
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The Non-Obvious (TN
“Tell Me Something New” Itinerary

LLARM HEW IDEAS AND CHALLIMGE YOUN MINOSIT

FRIDAY - MARCH &, 2024
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BRING OUT THE EMOTION
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GIRLS ARE THE MOST
POWERFUL FORCE FOR
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DEFINE A TWIST
TO BE UNIQUE



HACK HUMAN BEHAVIOR
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FIND OPTION (







BE UNEXPECTED
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It's Times New Roman but every sev-
enth letter iS jarringly sans serif. It's
Times New Roman but every seventh
letter is jarringly Sans serif. It's Times
New Roman but every Seventh letter
is jarringly sans serif. It's Times
New Roman but every Seventh letter
is jarnngly Sans selif.

Times New Bastard is a free font based on a Tumblr thread: “It's Times New Roman but

every seventh letter is jarringly sans serif."



@ WTOP News ©
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Ice cream that looks like a cicada? It's the newest hit menu item for
this local ice cream shop.

WTOP.COM

Arlington ice cream shop nearly doubles sales after

“ON introduction of cicada sundae
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DEFINE ATWIST

NON  LIACK HUMAN BEHAVIOR
e FIND OPTION C
3E UNEXPECTED




SPACE Sift /sift/ verb
‘ N S I G H T Examine (something)
thoroughly to isolate

J OCU S that which is most
- important or useful.
IWIST




Changing the world

starts with practicing
NON-OBYIOUS THINKING
every day.




Non-Obvious Thinkers

See What Others Miss.
(AND YOU CANTOO)
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